Dr. Tourism: The Pulse
of Global Travel

Strategic Consulting | Media Relations | Tourism Education travel-it's nation-building. J
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Vision 2026: The
The Industry Vital Signs
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Infrastructure &

Domestic Momentum

Diagnosis: A thriving ecosystem requiring expert care for sustainable growth.




H Meet the Specialist

Dr. Himanshu Talwar

Headquartered in New Delhi,
Dr. Tourism is a premier firm

Dr.s Note ? 1

blending consulting, We deliver
journalism, and event top-tier
management. Our mission is SErvices across

to foster long-term the entire
partnerships that promote spectrum—: _
. . from Hospitality
growth, innovation, and :
. to Cruise.
sustainability across the
global tourism landscape.




A Holistic Approach to Industry Health
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Strategic Intervention
& Consulting

The Brain of the Operation

® Scope: Tailored

strategies for Travel,
Hospitality, Leisure,
and Cruise sectors.

Execution: Expert
management of large-
scale tourism events
and hospitality
expansion.

Objective: Unlocking

opportunities to uplift
communities and fuel

economic growth.




Amplifying the Dialogue H

® Thought Leadership:
Dr. Talwar’s vision featured in
major national discourse.
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® The Conversation: Shaping
‘The Future of Tourism’
through informed journalism.

® Impact: Bridging the gap
between industry stakeholders
and public perception.




Prescribing
Future Success

Education & Skills Development

® The Challenge: A competitive,
rapidly evolving global landscape.

® The Solution: Specialized training

programs for individuals and
organizations.

® The Result: Equipping the
workforce with the knowledge to
excel.




Case Study: India & New Zealand
A Dazzling New Chapter

A strategic collaboration igniting
wanderlust. This partnership unlocks
pristine landscapes and luxurious
experiences, ushering in a renaissance of

glamorous escapes for Indian and Kiwi
travelers alike.

Outcome: Rejuvenating international
travel magic.




International Gastronomical Adventures
\""

Japan: Harmony & Craftsmanship. L | The Netherlands: Canals to Countryside.

From delicate sushi to comforting ramen, ' Tales of cheese farms, pickled herring, and
- dishes that tell astory of place. @~ | - sweet stroopwafels.
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India on a Plate: The North & West

Bold Flavors, Royal Touch. Hearty, Spicy, Soulful.

The legacy of royal kitchens featuring A celebration of spirit with Sarson da
Laal Maas and Dal Baati Churma. Saag and Tandoori delights.




India on a Plate: Thne East & Northeast
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The Hidden Gem.

Aromatic herbs, unique local
ingredients, and age-old family recipes.

Tradition & Spice.

A perfect mix of flavors from Puri temple
traditions and coastal culture.




Building a Resilient Framework
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Policy Shifts:
E-visas opening
doors for global

entrepreneurs. WELCOME

Inclusivity:

Homestays creating an
ecosystem that works for
everyone.

Inclusivity:
Homestays creating an
ecosystem that works
for everyone.

Infrastructure:
Strengthening the
backbone to sustain
domestic tourism.
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Why Partner with Dr. Tourism?

Expertise Versatility Passion
A rich blend of academic From high-level strategy A commitment to telling
rigor and industry to on-the-ground event stories that matter—from

consulting experience. management. cuisine to commerce.
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Let's Navigate the Future Together

Partner with us for growth, innovation, and success.

-~ authordrht@gmail.com / +91- 93153 71716

https://himanshutalwar.com/
New Delhi, India



